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Disclaimer

• The following discussion and examples do not 
necessarily represent the official views of Stock & 
Option Solutions, Inc., or GUEST COMPANY NAME, 
with respect to any of the issues addressed. 
Moreover, this presentation and the views expressed 
by the individual presenters should not be relied on 
as legal, accounting, auditing, or tax advice. The 
outcome of any individual situation depends on the 
specific facts and circumstances in which the issue 
arises and on the interpretation of the relevant 
literature in effect at the time.

• Anyone viewing this presentation should not act 
upon this information without seeking professional 
counsel and/or input from their advisors.
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Agenda

• Why a Personal Brand?

• Defining Your Brand… First Steps

• Building a Personal Brand… Next 
Steps

• When Your Brand Goes Wrong

• A Few More Tips

• Last Words of Wisdom & Inspiration 
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WHY A PERSONAL BRAND?



“All of us need to understand the importance 
of branding. We are CEOs of our own 

companies: Me Inc. To be in business today, 
our most important job is to be head marketer 

for the brand called You.”

-Tom Peters in Fast Company



What is a Personal Brand?

“You too are a brand.  

Whether you know it or not.  

Whether you like it or not”

-Marc Eckō

• It’s your reputation

• It’s what you are known for

• It’s who you are

• It’s how you make others feel
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Why Personal Brand Matters

• Raise your visibility
• Develop your authentic leadership philosophy
• Build your network to increase opportunities 
• Find a better job
• Increase your earning potential
• Win more clients to increase company sales and 

personal earnings
• Create online communities to expand your reach
• Secure better clients, true believers in your value 

who are happy to pay for it
• Hot markets can cool, rise to the top in a down 

market
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Don’t Let Others 
Define Your Brand For You

• Accidental Branding

– You have a brand, whether you intend to or not

– How others perceive you may not be how you 
see yourself

• Conscious Branding 

– Take control of your image

– Align who you are with how others see you
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Your Narrative, Your Story

“You are the storyteller of your own life, and 
you can create your own legend, or not.”

-Isabel Allende  

• Where did you come from and where are 
you heading? 

• What core values drive you?

• What is your vision for the world?
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Define Your Personal Brand

“Be Yourself, Everyone Else is Already Taken.” 
–Oscar Wilde

• Who are you?

• What is your purpose in life?

• What are your strengths?

• What are your passions?

• What s your unique value proposition? 
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Define Your Audience

“When building your personal brand, the key point is 
that you should have a set of 10-20 influencers that you 

are targeting in order to extend the reach of your 
content and personal brand.”

-Amanda Maksymiw, Content Marketing Institute 

• Current manager
• Potential employers
• Potential clients
• Industry peers
• Community
• Colleagues 
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DEFINING YOUR BRAND: 
FIRST STEPS



Branding 101

• LinkedIn Profile
– Include recent career history

– Include a picture 

– Join industry groups

– Send invitations to connect to new people you 
meet

• Review and accept invitations regularly

• Have a standard email signature
– Name, company, title, phone number, email 

address



Write Your Elevator Pitch

• What service or product do you provide?

• Why and for whom does it exist?

• What problems do you and your product 
solve?

• What is your unique value proposition?

• What is your professional philosophy?
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Brand Built By Association 

• Find a mentor

• Join an industry organization

• Continue your education

• Align with your company brand

• Search for a strongly branded employer 
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Networking

• One of the single most important things you 
can do for your career

– Provides a resource of people you can go to with 
questions

– People work better with people they know and 
like

– More opportunities will be available to you

• Not just externally-focused, build a network 
within your company as well



Networking

• Externally-focused

– Attend professional events

• Participate in social activities offered at these events

• Look for opportunities to connect with other 
attendees

• Introduce yourself to fellow attendees, speakers, 
exhibitors

• Bring your business cards!

– Participate in provider programs

• View providers as a partner
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Networking

• Get involved with professional associations

– Become a member

– Volunteer to help with local/regional chapters

– Participate in online groups and discussion 
forums

– Participate in games and surveys

– Attend/speak at events
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Networking

• Internally focused

– Be a good partner

– Be social

• Get to know your colleagues, make small talk

• Take people to lunch or out for coffee

• Schedule celebratory events

• Be friendly in emails

– Attend company events

– Do nice things for people
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Internal Brand Building

• Volunteer to collaborate with colleagues  
across team lines

• Look for opportunities to suggest process 
improvements, make recommendations, 
and execute on plans

• Understand what is important to your peers 
and management and look for ways help 
them achieve their goals
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Continuing Education

• Don’t be branded a dinosaur!

• Stay on top of what is going on in the 
industry

– Set aside time to read newsletters, alerts, blogs

– Listen to webcasts and podcasts

– Attend industry events

• Look for opportunities to demonstrate your 
value
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BUILDING A PERSONAL BRAND: 
NEXT STEPS



Industry Speaking

• Speaking is a very powerful way to build 
your brand

– You can quickly make an impression on many 
people

• Both positive and negative
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Industry Speaking

• Tips for becoming a speaker
– Take a class on presentation skills

– Rehearse

– Look for things you or your company do well 
that you can share with others

– Reach out to your service providers/business 
partners

– Start small 
• Local events or webcasts/podcasts, not national 

conferences

• Be the color commentator or the moderator
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Industry Authoring

• Publishing is another way to expose your 
brand to many people at once

– Provides a very tangible way to demonstrate 
expertise to current/potential employers

• Getting published

– Have a good idea for a topic

– Approach organization you want to write for 
before you start writing
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Online Presence

• Where?
– LinkedIn

– Twitter

– Blogs

– Personal Website

– Industry Discussion Boards

• What?
– Offer valuable free content that serves your target 

audience

– Offer high-level support to industry influencers

– Recognize others for their online contributions 
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Online Presence

• How?

– Set Goals

– Find a platform

– Deliver value

– Get social

– Build relationships

– Track your progress

– Aim for continuous improvement
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WHEN YOUR BRAND GOES WRONG



Brand Monitoring

“It takes 20 years to build a reputation and 

five minutes to ruin it.”

-Warren Buffett

• Google yourself regularly 

• Pay attention to privacy settings and think 
before your post

• Consider how your actions might reflect on 
your brand aspirations

• Ask for recommendations and endorsements 
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Repairing Your Brand

“People will forget what you said, people will forget 
what you did, but people will never forget how you 

made them feel.”

-Maya Angelou

• Acknowledge your shortcomings and recommit to 
aligning your behavior with your desired brand

• Own up to your mistakes and make good on 
commitments

• Make integrity a top priority

• Seize opportunities to make others feel good 
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A FEW MORE TIPS



A Few Basic Do’s and Don’ts

• Be responsive and fulfill your commitments

• Be discreet and respectful

– Don’t gossip or disparage colleagues

• Be enthusiastic and supportive

– Be friendly, personable, and open to new ideas

– Keep criticism constructive, not petty or mean

• Be honest and trustworthy

– Be true to yourself
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What If You Aren’t a SME?
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• It isn’t necessary to be a subject matter 
expert to build your brand

– Look for other ways to contribute

• Volunteer to perform administrative functions, such 
as helping run a local chapter of a professional 
association

• Serve as panel moderators or facilitate group 
discussions

• Networking is about listening as much as talking



What If You Aren’t a Speaker?

• Become a speaker

– Speaking is a learned skill

– Take a class and start small

• Don’t become a speaker

– Network

– Volunteer in an administrative capacity

– Participate in online forums

– Participate in discussion groups

– Be an author
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Gaining Management’s Support

• Leverage company-wide goal setting 
initiatives

• Paint the vision of where you are heading 
and how it will benefit your employer

• Tie tangible results to your continued 
development
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LAST WORDS OF WISDOM & 
INSPIRATION



Reinvent Yourself?

“Life isn’t about finding yourself.  

Life is about creating yourself.”

–George Bernard Shaw

• If you are not who you want to be, make a 
shift

• Spend some time getting in touch with who 
you are at your core

• Envision the “you” you want to become
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Get Inspired, Get Busy 

You can’t build a reputation on 

what you are going to do.”

-Henry Ford

• Don’t be afraid to start

• Perfection is the enemy of the good

• Take action and make personal growth your 
aim 
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Servant Leadership 

“…the best way to succeed is to discover what 
you love and then find a way to offer it to 

others in the form of service..”

-Oprah Winfrey

• Focus on the growth & well-being of others

• Make their goals, your goals

• Shift the focus from your success to the 
success of those around you 

40



Becoming an Influencer

“Your time is limited, so don’t waste it 

living someone else’s life.”

-Steve Jobs

• Operate from your vision

• Drive thought leadership

• Embody a growth mindset 

• Share your vulnerability

• Invite others to step into their greatness
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Become a Mentor

“You can get everything in life you want if you 
help enough other people get what they want.” 

–Zig Ziglar

• Offer support to burgeoning professionals

• Add purpose to your work by supporting the 
growth of others

• Grow your leadership skills while making a 
difference
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Advancing Your Career

“Be so good they can’t ignore you.”

-Steve Martin

• Aim to be a better you each day

• Build authentic connections internally and 
externally

• Look for opportunities to add value

• Try on various hats to broaden your reach
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